
 

 

 

 

Hugo Boss introduces Hugo Boss The Scent 

 

A seduction so powerful, it needs to be caged. 

A seduction so powerful, it needs to be caged. 

Johannesburg, South Africa, 22 May 2019 / Press Release/-- In June 2019, Hugo Boss 

fragrances will unveil their massively anticipated new fragrance, Hugo Boss The Scent. 

Inspired by the essence of seduction, this fragrance has an empowering scent that is strong, 

confident, and unapologetic. If you could capture the scent of seduction and bottle it, that is 

what the new Hugo Boss The Scent range smells like. Not only does this perfume imitate the 

dominant BOSS man personality, but it also immerses you in a seductive, intoxicating world. 

Hugo Boss The Scent breaks the boundaries while setting new rules.   

HUGO BOSS is one of the market leaders in the premium and luxury segments of the fragrance 

market. The various fragrances of HUGO BOSS have captured the imagination of thousands 

throughout the years. Their range is recognised as being mysterious while aiming at an 

enigmatic perfection. HUGO BOSS new fragrance, The Scent, is the epitome of seduction. If 

the smell of The Scent could be visually translated, it would be thought of as an enigmatic 

figure of temptation, simultaneously evoking attraction, lure and trepidation. This new 

fragrance complements the current HUGO BOSS range. Senses are immediately transported 

to the thought of one’s object of desire due to its sensual composition and intoxicating nature. 

Seduction is an art form, and HUGO BOSS realises this fact. HUGO BOSS new fragrance, 

The Scent, creates the perfect seductive setting by incorporating all of the senses. It fills the air 

when the BOSS man is near, irresistibly drawing people toward him like a moth to the flame. 

The magnetic smell of HUGO BOSS, The Scent is hard to resist. It is radiant and seductive, 

representing the symbol of what modern masculinity should entail. The scent is for the 



ambitious man who lives every day to the fullest, embracing his passions and leaping towards 

his destiny.  

The fragrance 

HUGO BOSS THE SCENT is an unprecedented combination of two powerful aphrodisiac 

ingredients, Maninka fruit and ginger. Together these ingredients explode with confidence and 

seductive power. The delicate balance of these natural extracts creates an irresistible fragrance 

that is alluring and seductive.  

The ambassador 

Hollywood actor and star of the Divergent film series; Theodore Peter James exemplifies 

confidence, masculinity and seduction. This irresistible combination is highlighted in HUGO 

BOSS, the Scent, which is why there is little surprise that James was chosen to be the face of 

this perfume.  

James says: “I’m honoured to be representing BOSS Parfums as an Ambassador in their latest 

perfume campaign. I admired the BOSS for a long time for achieving the perfect balance 

between the classic and the contemporary. This campaign encapsulates the iconic spirit of the 

brand and reflects my tastes and attitudes towards a truly unique fragrance.” 

The campaign 
The campaign film has been produced by American director and 5-time academy award 

nominee, Darren Aronofsky. Aronofsky is also the winner of a golden globe and the producer 

of Requiem for a Dream, Black Swan and Noah.  This mesmerising film captures the essence 

of seduction and desire. A holistic digital campaign that excites e-retailers teases prospective 

buyers and captivates the imagination of thousands is also being created. The combination of 

these campaigns will make the masses realise the powerful seduction embodied in HUGO 

BOSS the Scent. A seduction so powerful, it needs to be caged. 


